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The papers to be presented at the Industrial Mar- 
keting Conference of the Association at Cleveland, 
November 11 and 12, 1931, are as follows: 


Wednesday, November 11 


10:00 A.M. Product and Market Research, by 
FreDerRIcK B. HEITKAmp, General Sales Manager, 
The Cincinnati Milling Machine Co. 

I1:15 A.M. Defining and Locating the Buyer 
and the Line of Buying Influence, by Rupo_px W. 
Stavup, Sales Promotion Manager, Benjamin Electric 
Mfg. Co. 

2:00 P.M. How May Engineering Service Be 
Made Most Effective as an Aid in Selling? Ray- 
MOND S. Perry, Vice President, The Ingersoll Mill- 
ing Machine Company. 

3:30 P.M. Industrial Marketing Research and 
Budgeting, by E. S. LaRose, Assistant Controller, 
Bausch & Lomb Optical Co. 
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6:30 p.m. Dinner Meeting — Statistical Data 
Needed in Measuring Market Demand, by T. M. 
McNiece, Manager, Sales Records and Research, 
Union Carbide Company; Chairman, Industrial 
Marketing Research Committee, American Manage- 
ment Association. 


Thursday, November 12 


10:00 a. M. Industrial Market Analysis for and 
by Salesmen, by D. M. StrickLanp, Manager, De- 
velopment Department, Sales Division, The Amer- 
ican Rolling Mill Co. 

11:15 A.M. Instalment Selling of Industrial 
Equipment, by H. B. Lewis, Vice President, Com- 
mercial Credit Company. 

2:00 P.M. Case Studies in Industrial Sales 
Price Policies, by C. S. Carney, Vice President, 
The Trundle Engineering Company. 

3:30 P.M. Determining Whether or Not to Sell 
Direct or Through Dealers or Agents, by O. FREp. 
Rost, Director, Survey of Distribution, McGraw- 
Hill Publishing Company, Inc.; Marketing Editor, 
The Business Week. 

6:30 p.M. Dinner Meeting—The Interplay of 
Factory Equipment Modernization and Industrial 
Sales Stability, by Dexter S. Kimpatt, Dean of 
Engineering, Cornell University. Dean Kimball will 
also announce and present the American Machinist 
Awards for the best plans for keeping production 
equipment up-to-date. 


Northern Ohio Export Conference 


The papers to be presented at the Northern Ohio 
Export Conference at the Hotel Statler in Cleveland 
on November 13, 1931 are as follows: 


Friday, November 13 


10:00 A.M. Market Research Including a Dis- 
cussion of the Adaptation of Products to the Ex- 
port Market, by JoHn SvuLtivan, Marketing 
Counsellor. 

II1:15 A.M. Engineering Service as Applied to 
Export Selling, by C. R. Cary, Vice President, The 
Leeds & Northrup Company. 

2:00 P.M. Personnel Management in the For- 
eign Field, by F. W. Copetanp, Vice President, 
The Sullivan Machinery Corporation. 

3:15 P.M. Shall Exporting Be Done Through 
Agents or Dealers, or Direct? By H. J. LrtsEen- 
HEIMER, Vice President in Charge of Foreign Sales, 
The Cleveland Tractor Company. 
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Handbook of Business Administration 


The Handbook of Business Administration being 
published for the American Management Associa- 
tion by the McGraw-Hill Book Company is now 
available for distribution. 

Prior to November 15 the price for any number 
of copies to members of the American Management 
Association is $6.00. After November 15 the rate 
will be $7.00 per copy. 

The Handbook is divided into six main sections 
as follows: Marketing Management, Financial Man- 
agement, Production Management, Office Manage- 
ment, Personnel Management, General Management. 

The volume embraces 1753 pages, not including the 
preface, introduction, and table of contents which 
amount to 62 pages. 

Orders for the Handbook should be sent direct to 
the McGraw-Hill Book Company, 370 Seventh 
Avenue, New York, N. Y. 


Shop Methods Conference 


The second meeting of the Shop Methods Division 
will be held at Dayton, Ohio, Thursday and Friday, 
January 21 and 22, 1932. The topics on the program 
are: 


January 21 


Production Planning and Control for the Mass 
Production Plant, by a group under the direction 
of Rk. F. Whisler, Head, Standards Department, 
National Cash Register Company and other repre- 
sentatives of Dayton industrial companies. 

During the afternoon there will be visits to several 
plants in Dayton. 

At the dinner on Thursday evening, January 21, 
G. M. Fullarton, Assistant Superintendent of 
Manufacturing Planning, Hawthorne Works, West- 
ern Electric Company, will present a paper on Trans- 
lating the Long Range Plans into a Shop 
Program. The other paper for presentation and 
discussion will be The Contributions of the Shop 
Methods Man to Long Term Planning, by T. G. 
GRAHAM, Vice President, The B. F. Goodrich Co. 


January 22 


The Friday morning program on Production 
Planning and Control for the Job Order Plant 
will be organized by members of the Industrial Man- 
agement Council, Rochester Chamber of Commerce, 
with the cooperation of A. E. Crockett, Secretary of 
the Council. 

The Friday afternoon program on Production 
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Office Management 
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Extra Copies of 
Publications Available 
to Members Only 


on 
Personnel 


Theories and Proposals for Stabilizing the Wage 
Earners Incomne—Pers. 10. ..... .......0.0.0:00005000000 $ 

By Orpway Trap, Editor of Business Books, Harper 

& Brothers. 

Personnel Practice in 1930—Pers. 11.............. 75 

By Epwarp S. Cowprick. 
Methods of Minimizing the Effect of Business De- 
pression on the Working Forces—Pers. 12........ 1.00 


By Ernest G. Draper, Vice President and ELEaNor 
H. Park, Personnel Director, The Hills Brothers 


Company. 
What’s Ahead in the Light of Ten Years’ Prog- 
es Se eee ee eee ae Pi 


By Joseru H. Wiutuits, Professor of Industrial Man- 
agement, Wharton School of Finance and Com- 
merce, University of Pennsylvania. 


General Management 
Tonge in Personnel Health Service—G. M. 85... .$1.50 


W. H. Lance, Industrial Relations Counselors, Inc. 
The Employment and Adjustment of the Older 
Worker—G. M. 86 1 


y C. R. Doorey, Manager, Personnel and Training, 
Standard Oil Company of New Jersey. 


Financial Aspects of Industrial Pensions—G. M. 87 1.00 
By ’ ioe Stewart, Industrial Relations Counselors, 
nc 
Special Retirement Adjustments—G. er ao 


By Grorce W. Vary, Superintendent of Relief De- 
partment, Bethichem Steel Company. 


Insurance 
Multiple Location Floater Insurance—Ins. 1....... $ .50 
By Arsert W. Pett, Treasurer, Lamont, Corliss & 
Company. 
Ocean Marine Insurance—Ins. 2..............006. 50 


By Aran M. MacIntrire, Assistant Treasurer, United 
Fruit Company. 


as 5 Liability Insurance—Ins. 3.............. 50 
H. Wiccers, Insurance Manager, The Procter & 
Tedtie Company. 
Inland Marine Insurance—Ins. 4.................. 50 
By Avan M. MaclIntire, Assistant Treasurer, United 
Fruit Company. 


Production 


The Effect of Design on Overhead—Pro. 93...... $ .75 
By O. D. Reicu, Vice President, Dexter Folder Com- 
pany. 
The Relation of Building and Equipment Design 
and et to Overhead Reduction—Pro. 94...... 
V. J. Austin, President, The Austin Company. 
Relation of Machine and Equipment Layout to 


Overhead ES eer re 
C. Branpr, Assistant Works Manager, Westing- 
ped Electric & Manufacturing Company. 
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Office Management 


Incentives for Office Workers—O. M. 42 
rc. Beruce, Vice-President, Chicago Mail Order 
Company. 
Management as Applied to Public Utility Billing 
Problems—O. M. 43 
By Joun L. Conover, Auditor, Gas Department, Public 
Service Electric and Gas Company. 
Measuring, Standardizing and Compensating for 
Office Operations—O. M. 44 
By Marron A, Bits, Assistant Secretary, Aetna Life 
Insurance Company. 
Branch Office Management—O. M. 45 
By W. Henry Smirn, Assistant Vice-President, Retail 
Credit Company. 


Marketing 


ey ba of Salesmen—Mark. 60 
aut G. Horrman, R. F. Lovett, P. T. Mce- 
Donatp, N. G. SyMonps. 
The Truth About Advertising—Mark. 61 
By Joun Svuttivan. 


Industrial Marketing 
Determining Channels of Distribution—I. M. 4 
By E 


., SHREVE, Assistant Vice-President, General 
Electric Company. 


Forecasting Industrial Sales—I. M. 5 
By Joun G. TxHompson, Assistant to the President, 
Simonds Saw and Steel Company. 


The Association prints a small supply of extra 
copies of publications in order to meet the needs of 
members who wish extra copies for distribution 
within the company. 

From the list prices 

Individual members may deduct 20% 
Company members may deduct 50% 
and there are additional discounts 
for quantities 26-100, 101-250, etc. 

Orders for less than $1.00 net must be accom 

panied by cash. 


AMERICAN MANAGEMENT ASSOCIATION 
20 Vesey Street New York, N. Y. 


Please send me your literature as checked above. 





